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Bun konTposto:

CK3aMCH CK3aMCH

CHiBBITHONICHHS] KUIBKOCTI TOJIWH ayJUTOPHUX 3aHATh JO CaMOCTIHHOI
1HUBITyaJIbHOI POOOTH CTAHOBHTH:

1151 AeHHo1 hopmu HaBuaHHs — 53 % 110 47 %;

1utst 3a04HOi (hopmu HaBuyaHHS — 20 % no 80 %.



CTpyKTypa HAaBYAJBHOI M CIHUILTIHA

Ha3zsu KinpkicTs roauu
3MICTOBUX
MOy TiB i Tem neHHa gpopma 3a04yHa Gpopma
YCBOT'O y TOMY YHUCJI1 YCBOTO y TOMY YHCII1
a1 | m |ma0. | 1Hmd. | c. a1 | n |nab. |1Hd. | c.
p- p-
1 2 | 3|45 |6 7] 8 |9|10 11 12|13
Moayas 1
3microBuii moaysn 1. Consumer choice theory. Production theory.
Tema 1.
Consumer
. 12 4 |2 6 12,5 1 105 11
choice theory.
Tema 2.
Production
12 4 |2 6 |115 1 105 10
theory.
Competitive
markets.
PazomMm 3a
SMICTORHM 24 |8 |4 1224 |2 |1 21
MojyneM 1
3microBuii MoayJsb 2. Imperfect competition. Game theory.
Tema 3.
Monopoly.
12 4 |2 6| 115 |1 (05 10
Market power.
Tema 4. 12 4 | 2 6| 125 | 2 |05 10
Oligopoly.
Tema 5. Game |14 6 |2 6 |14 3 |1 10
theory.Auctions.




Pazowm 3a 38 14 |6 18 | 38 6 30
3MICTOBUM
MOyJIeM 2
3micToBuii Moxyab 3. Market failures. Basics of Behavioral Economics

Tema 6. General
equilibrium. 16 6|4 6 16 2 12
Market failures.
Tema 7.
Behavioral 12 4 |2 6 12 2 9
Economics.
PazomMm 3a
3MICTOBUM 28 |10 6 12| 28 | 4 21
MOJTyJIeEM 3

90 32|16 421 90 |12 72

Ycboro roauH

CamocriitHa podoTa

Jlenna popma HaBUAHHA

Ne 3/m HazBa Temn KimbkicThb
TOOUH

1 Consumer choice theory. 6
2 Production theory. Competitive markets. 6
3 Monopoly. Market power. 6
4 Oligopoly. 6
5 Game theory.Auctions. 6
6 General equilibrium. Market failures. 6
7 Behavioral Economics. 6
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TOJNUH

1 Consumer choice theory. 11
2 Production theory. Competitive markets. 10
3 Monopoly. Market power. 10
4 Oligopoly. 10
5 Game theory.Auctions. 10
6 General equilibrium. Market failures. 12
7 Behavioral Economics. 9
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Topics for individual work

All postgraduate students should choose one of the topics proposed here for in-
depth analysis. The results of your analysis should be represented during one of the
practices in the form of presentation up to 20 minutes with following discussion. Be
sure to use all the literature provided below. Using of the additional literature is
encouraged.
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