HagyanbHa nucruruiiga
«BI3BHEC I TPOHII: EKOHOMIKA PEAJIBHOT'O )KUTTS»

Anomauis oucuuniinu

Cemectp: 3
Buxaanau: a.e.H., npodecop Kiuypuak Mapianna BacuniBHa
Kadenpa: exonomiku Ykpainu

Koporkuii onuc aucoumiainu: Kopotkuit ommc gucturuiiau: SKmo Bu

nparHeTe riauline 3po3yMITH OCHOBU (YHKIIIOHYBaHHS Cy4acHOro Oi3Hecy, poJib

rpolel y IpuiHITTI €KOHOMIYHHX PIIIEHb Ta T€, IK €KOHOMIKA MPAIIOE€ B PEATbHOMY

KUTTI, TO HABUYAJIILHUU Kypc “bi3HecC 1 rpolili: eKOHOMIKa peabHOTO XKHUTTA ™ caMe ISl

Bac.

VY Mexax Kypcy BH J113HAETECH:

>
>

>
>

SIK CTBOPIOIOTHCS Ta PO3BUBAIOTHCS O13HEC-171€1;

AK (opMyeThCs 1IHHICHA TPOMO3MINS Ta JOCSATAalOThCSl KOHKYPEHTHI
nepeBaru, 30Kpema 13 3acTocyBaHHIM Lean-mixomy;

y 4OMY TOJISITa€ IPUPOJIa TPOLIEH: SIK BOHU 3apOOJISIOTHCS, SIK (POPMY€ETHCS
npuOYTOK 1 K TPOIIOBI MOTOKH 3a0€3MeuyroTh PO3BUTOK Ta CTIHKICTh
0i3HecCy;

aK OyayroTbcs e¢QeKTUBHI Oi13HEeC-MOjielll, 30KpeMa 3 BHUKOPHCTaHHSIM
iHcTpyMeHTy Business Model Canvas;

SK aHaJ3yBaTH JHOXOAH, BUTPATH, PU3UKU Ta MOXJIUBOCTI Oi13HECY;

K BIPOBAKyBaTH I1HHOBAIll Ta 3aCTOCOBYBATH KPEATUBHI MiAXOAU Y
MTPUEMHHUIIBKIN TISUTBHOCTI.

Oxpemy yBary B Kypci HNPUIUICHO PO3BUTKY MiAMPUEMHHUIIBKOTO MHUCIICHHS Ta
HABUYOK MITYUHTY K THCTPYMEHTY €(eKTUBHOI Mpe3eHTallli 0i3Hec-1/1eH 1 3aTydeHHs
1HBECTHIH.

IlepeJik Tem:

Tema 1. Ekonomika Ta Oi3HEC: PHUHOK, MONUT Ta POJIb TPOLIEH y PUHKOBIH

cucTeMi

Tewma 2. bi3Hec-ifess Ta mMANPUEMHUIIBKE MUCIICHHS: MOINTYK MOKJIUBOCTEH Ha

PUHKY 1 TITYUHT

Tewma 3. L{iHHICHa TPOMO3HUIIISI Ta CTBOPEHHS MNPOAYKTY, 3a SIKMI CIOXUBaY

TOTOBUH IJIATUTH

Tema 4. bizHec-Mo/iemb 1 TPOIIOBI MOTOKU: SIK POPMYETHCS T0X1] 1 TPUOYTOK

Tema 5. biznec-muianyBaHHs Ta (DiHaHCOBI pillIeHHS B Oi13HEC]

Tema 6. Jloxonu, BUTpaTu Ta pu3uKH B Oi3HECI

Tema 7. CriiikicTh 613HECY Ta €KOHOMIYHA BIAMOBIJAIBHICTD Y Cy4aCHOMY CBITI



