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HapuanbsHa gucrururina
«MANAGEMENT THROUGH CINEMA: STRATEGY, LEADERSHIP AND
HUMAN BEHAVIOR«w (in English) /| «<MEHEJKMEHT KPI3b KIHO:
CTPATETISA, JILIAEPCTBO, JIOJACBKA ITOBEAIHKA» (an2n. mosoio)

Anomauis oucuuniinu

Cemectp: 6

Buknagau: k.e.H., nonent Koxan Mapianna OcrariBHa

Kadenpa: MeHe1>KMEHTY

Koporkmii onmc aucuumiainam: Sk 3po3yMmiTH CTparterito, JiAEpCTBO Ta
PO3BUTOK O13HECY HE JIHILIE uepe3 MIAPYYHHUKH, a i uepe3 CUiIbHI icTopii? SIk BUBYaTH
013HEC-aHTTIMCHKY 1 MEHEPKMEHT 3aXOIJIMBO 1 HEBUMYIICHO?

Bnponosx cemecTpy MU aHami3yeMO MOBHHUM JKUTTEBUN LUKI Oi3HECY — BiJ
3apOJIKEHHS 171ei 10 BUKJIMKIB 3pOCTaHHS — BHUKOPHUCTOBYIOYM pETEJbHO BiiOpaHi
CBITOBI (PUIbMU SIK aHAMITUYHI Kedicu. DiUIbMU J03BOJISAIOTH CTyJACHTAM aHaIi3yBaTH
YOPaBIIHCHKY TMOBEAIHKY, IWJIEMH Ta JIOTIKY NPUHHATTS pIillleHb Ha MPUKIAIl
cBiTOBUX O13Hec-mifepiB 1 kommaHiii Facebook, Ferrari, McDonald's. Kypc 3anyproe
HAaC Yy KOPHOPAaTUBHY KYJIbTYpy GEIIH-IHAYCTPli Ta TMPOMOHYE 1HTEPIPETAIIIO
PO3pOOKHU pealibHOI MapKEeTHHIOBOI kKamnaHii s >xiHok Bij Nike. [loennanns 0i3Hec-
ApaMyd Ta KOME[ii JO03BOJISIE TMEPEOCMUCTHTH TMPHPOAY Oi3HEeCy depe3 IMCUXOJOTi0
JIOJICHKOT TMTOBEIIHKM, MOTHUBAITi}0, KOMYHIKAIII0O Ta TIPUHHSITTS PIllICHb.

Kypc € iHTepakTUBHUM 1 TO€JHYE KOPOTKI JIEKIi, TpyHoBl AUCKYCII,
CTPYKTYpOBaHHMI aHami3 1 MIJCYMKOBY TPYIOBY MpPE3EHTAII0 3 BUKOPUCTAHHIM
YIOPaBIiHCHKUX TEOPIH Ta CTpAaTEriuHuX IMiIXO1B.

TemaTuka nucuunJIiHA Ta 00paHi KiHOQLIBMU:

1. IlcuxoJiorisi crapramy, inest Ta neperoBopu (7he Social Network, 2010)

2. IlinnpueMHUIIbKA MOTHBAWIA Ta KUTTEBUM LMK O13Hecy (Chef, 2014)

3. MapkeTHHIOBa cTpaTerisi, NoBeJliHKa CIoKUBava Ta pexkjaama (What
Women Want, 2000)

4. KoHKypeHTHa CTpaTeris, ICUXOJIOTIsl PU3HKY 1 YIIPaBJIIHHS PEIyTalli€ro
(Ferrari, 2023)

5. CTuJi gigepcTBa Ta oprasizaniiina ruHamika Baaam (The Devil Wears
Prada, 2006, 2026)

6. CTparerisi 3pocTaHHsl Ta 3MiHa 0i3Hec-mopedi (7he Founder, 2016)

CreriajbHa TOTEpPENHS MIATOTOBKA 3 MEHEKMEHTY HE € O0OB’A3KOBOIO —
JIOCTaTHBO 1HTEpecy 10 Oi3Hecy, JifepcTBa Ta (PyHKUIOHYBaHHsS opraHizamii. J{ms
y4dacTi B Kypci HeOOX1AHUI MIHIMAIbHUIN pIBEHb BOJIOAIHHS aHITIHChKOI0 MOBOIO B1.

CropiHka Kypcy

Cutabyc
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Course Title
«MANAGEMENT THROUGH CINEMA: STRATEGY, LEADERSHIP AND
HUMAN BEHAVIOR»
(in English)

Semester: 6
Teacher: Marianna Kokhan, PhD in Economics, Associate Professor

Department: Department of Management

Short Course Description: How can we understand strategy, leadership, and
business development not only through textbooks, but through powerful stories? How
can we study business English and management in an engaging and accessible way?

Throughout the semester, we analyze the full business life cycle — from the
emergence of an idea to the challenges of growth — using carefully selected
international films as analytical case studies. The combination of business drama and
comedy allows students to rethink the nature of business through the lens of
motivation, communication, and decision-making.

Students analyze managerial behavior through the example of well-known
companies and brands (Facebook, Ferrari, McDonald's, Nike), exploring issues of
corporate culture, competitive strategy, and marketing decisions.

The course is interactive and combines short lectures, group discussions,
structured analysis, and a final group presentation that applies management theories
and strategic frameworks.

Course Topics and Selected Films:

1. Startup psychology, idea development and negotiations (7he Social Network,
2010)

2. Entrepreneurial motivation and the business life cycle (Chef, 2014)

3. Marketing strategy, consumer behavior and advertising (What Women Want,
2000)

4. Competitive strategy, risk psychology, and reputation management (Ferrari,
2023)

5. Leadership styles and organizational power dynamics (7The Devil Wears
Prada, 2006, 2026)

6. Growth strategy and business model transformation (7he Founder, 2016)

No specific prior background in management is required - only interest in
business, leadership, and organizational dynamics. A minimum English proficiency
level of B1 is required to participate in the course..

Syllabus: https://econom.Inu.edu.ua/wp-
content/uploads/2026/02/Management_through Cinema Sylabus 2026-2.pdf




